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Peran Public Relations dalam sebuah perusahaan atau organisasi merupakan hal 
yang sangat penting. PR merupakan jembatan yang membangun relasi antara 
perusahaan dengan publik eksternal dan tidak semua perusahaan memiliki divisi 
PR. Hal itu menyebabkan munculnya jasa konsultasn PR untuk membantu 
perusahaan dalam melaksanakan kegiatan PR. Media relations merupakan salah 
satu strategi public relations dalam menjalin hubungan dengan media massa dengan 
memberikan informasi kepada publik untuk memperoleh dukungan dan 
kepercayaan publik. Dalam menjaga hubungan baik, praktisi PR melakukan 
beberapa aktivitas media relations seperti press release, press conference, media 
gathering, dan media visit. Dalam melaksanakan praktik kerja magang selama 60 
hari di PT Pandawa Media Komunika, penulis dibimbing langsung oleh President 
Director dan Vice President Director yaitu Dihar Dakir dan Fanny Febryani. 
Pekerjaan yang dilakukan selama praktik magang berlangsung antara lain 
mengontak media, membuat media update, melakukan media monitoring, membuat 
post activity report, membuat transkrip wawancara, menyebar press release, dan 
mengikuti press conference. Dari praktik kerja magang ini, penulis mendapatkan 
pengetahuan dan pengalaman seperti: dapat belajar untuk bekerja sama dalam tim, 








The role of Public Relations in a company or organization is very important. PR is 
a bridge that builds relationships between companies and the external public and 
not all companies have a PR division. This led to the emergence of PR consulting 
services to assist companies in carrying out PR activities. Media relations is one of 
the public relations strategies in establishing relations with the mass media by 
providing information to the public to gain public support and trust. In maintaining 
good relations, PR practitioners carry out several media relations activities such as 
press releases, press conferences, media gatherings, and media visits. In carrying 
out an apprenticeship for 60 days at PT Pandawa Media Komunika, the author was 
guided directly by the President Director and Vice President Director, Dihar Dakir 
and Fanny Febryani. The work carried out during the apprenticeship practice 
includes contacting the media, making media updates, conducting media 
monitoring, making post-activity reports, making interview transcripts, distributing 
press releases, and attending press conferences. From this apprenticeship practice, 
the authors gain knowledge and experience such as: being able to learn to work 
together in teams, the ability to multi-task, time management, and being able to 
understand the characteristics of the media. 
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